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CARGILL SALT
We nourish, 
enhance 
and protect 
lives.Consumer Perceptions | Sea Salt
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Health Perceptions (NET Scores)
NET Scores = Good For You (T2B) minus Bad For You (B2B)
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Purchase Impact (NET Scores)
NET Scores = More likely (T2B) minus Less Likely (B2B)

Base: Wave 8, N=1,564-1,574
Q: If you were doing your grocery shopping and noticed the following ingredients on a food or beverage ingredient list, 
do you think it would make you more likely to purchase the product, less likely to purchase the product, or would it 
make no difference in your decision?

Base: Wave 8, N=1,564-1,574
Q: Please indicate how good or bad for you each of these ingredients is, in your opinion. Please select the 
number on the scale that best corresponds to your opinion
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