
According to the World Health Organization, worldwide obesity has more

than doubled since 1980.  To curb the obesity epidemic, balancing calories

consumed and calories expanded is key. 

CONSUMERS NUMBER ONE REASON FOR SUGAR REDUCTION IS
HEALTH CONCERNS

REDUCED OR NO-ADDED SUGAR CLAIMS
CONTINUE TO RISE
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Health indicators driving
need for calorie reduction
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EVIDENCE
SUPPORTS THE
USE OF LOW
AND NO CALORIE
SWEETENERS

ONLY

of US consumers say
they are eating more
confectionery because
of better low sugar
options

18%

In North America,
natural non-nutritive
sweeteners have
overtaken artificial
non-nutritive
sweeteners in drink
launches

A scientific statement from the American
Heart Association (AHA) and American
Diabetes Association (ADA) concluded
non nutritive sweeteners, when used
carefully, may aid in reducing total energy
intake and assist with weight loss/control,
while providing beneficial effects on
related metabolic parameters.

There is
opportunity within
the confection
segment for low
sugar/no sugar
added claims
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Batory Foods offers a variety of sugar
reduction ingredients to meet a wide
range of applications


